
card of course
	Subject name
	Enterprise value management


1.  Location of the subject in the system of studies
	1.1. Programme
	Management

	1.2. Mode of study
	Full time studies

	1.3. Level of degree
	Master’s degree

	1.4. Profile
	Practical


	1.5. Speciality
	-

	1.6. Lecturer responsible for the subject 
	Doktor hab., prof. Mariya Fleychuk


2. General characteristic of the subject
	2.1. Connection with a subject group
	Directional/practical

	2.2. Total credits (ECTS)
	2

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	II

	2.5. Criterion for selection of listeners
	-


3. Learning outcomes and method of conducting classes

3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	Obtaining knowledge about the  enterprise value management  take an interest in the economic phenomena taking place in the environment of modern companies,

	C2
	to raise awareness of the need to integrate all stakeholders of a company around a common goal

	C3
	Gain knowledge and skills how to reconcile all stakeholders' views and to achieve the best balance between satisfied needs and resources.


3.2. Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area(s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the 
learning outcomes 
(symbols)
	Form of teaching 
(mark with a „X”)

	
	
	
	ST
	NST
	NST PUW

	
	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	After completing the subject, student in the range of KNOWLEDGE, know and understand

	W1
	characterise the essence and main assumptions of the enterprise value management concept
	Z2_W02

Z2_W04
	
	x
	
	
	
	

	W2
	distinguish between the basic standards of value and identify and classify the factors that influence the value of a company
	
	
	x
	
	
	
	

	After completing the subject, student in the range of SKILLS, can

	U1
	identify the company's key stakeholder groups and their objectives.
	Z2_U03 Z2_U04
	
	x
	
	
	
	

	U2
	analyze the impact of managerial decisions on the value of the company
	
	
	x
	
	
	
	

	After completing the subject, student in the field of SOCIAL COMPETENCES, is able to

	K1
	takes a long-term view of the operation and development of enterprises.
	Z2_K02 

Z2_K03
	
	x
	
	
	
	


3.3. Type of classes and number of hours - full time studies (ST), part time studies (NST) 
	Mode 
of study
	Lecture
	Exercises
	Project
	Workshops
	Lab
	Seminar
	Lectorate
	Using distance learning methods and techniques in the form of ...................
	Others
	ECTS

	ST
	15
	
	15
	
	
	
	
	x
	
	2

	NST
	
	
	
	
	
	
	
	
	
	

	NST PUW
	
	
	
	
	
	
	
	
	
	


3.4. Curriculum content (separately for each type of classes). Mark (X) how the content will be implemented (classes at the university or classes on the platform conducted using distance learning methods and techniques)
TYPE OF CLASSES: LECTURE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	 Enterprise value management introduction   
	
	X
	
	
	
	

	2.
	Valuation Definition
	
	X
	
	
	
	

	3.
	Valuation Analysis
	
	X
	
	
	
	

	4.
	Corporate communication with capital market participants
	
	X
	
	
	
	

	5.
	The agency problem. The role of incentive systems in corporate value

management
	
	X
	
	
	
	


TYPE OF CLASSES: PROJECT
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Objectives, functions and rationale for measuring enterprise value.
	
	X
	
	
	
	

	2.
	Measuring the effectiveness of a company's value creation based on economic value added (EVA) and MVA, SVA, CFROI and TSR

indicators.
	
	X
	
	
	
	

	3.
	Development processes and their impact on company value.
	
	X
	
	
	
	

	4.
	Intellectual capital of a company - essence and methods of measurement.
	
	X
	
	
	
	

	5.
	Building enterprise value using innovation and intellectual property rights.
	
	X
	
	
	
	


3.5. Methods of evaluation of learning outcomes (describe the methods of teaching and verification of learning outcomes):
Methods of teaching:

- presentations;

- discussions;

-video materials;

- additional literature

Methods of verification of learning outcomes:

Ranking system using:

- active participation in classes (knowledge tests, written and oral feedback) 40%;

- presentation on subject topics - 40%;

- new items interpretation, tuching the  subject - 20%.

3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	For a grade of 3 student knows and understands/can/is able to:
	For a grade of 4 student knows and understands/can/is able to:
	For a grade of 5 student knows and understands/can/is able to:

	W
	60-75% of the knowledge indicated in the learning outcomes
	76-90% of the knowledge indicated in the learning outcomes
	91-100% of the knowledge indicated in the learning outcomes

	U
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes

	K
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes
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4. Student’s workload – balance of credits (ects)
	Student’s activity
	Student’s workload

	
	ST
	NST
	NST PUW

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	30
	
	

	Classes provided by the study plan
	30
	
	

	Consultation (min. 10% of  hours provided for any form of classes)
	3
	
	

	STUDENT’S OWN WORK
	20
	
	

	Preparation for class, preparation of project work/presentations/etc
	10
	
	

	Preparation for passing the classes
	10
	
	

	TOTAL STUDENT WORKLOAD
	50
	
	

	Credits (ECTS) for a subject
	2
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