
card of course
	Subject name
	E-marketing


1.  Location of the subject in the system of studies
	1.1. Programme
	Management

	1.2. Mode of study
	Full time studies

	1.3. Level of degree
	Matser’s degree

	1.4. Profile
	Practical


	1.5. Speciality
	E-business and modern forms of marketing

	1.6. Lecturer responsible for the subject 
	Michał Furmanek


2. General characteristic of the subject
	2.1. Connection with a subject group
	Optional/practical

	2.2. Total credits (ECTS)
	3

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	II

	2.5. Criterion for selection of listeners
	For speciality E-business and modern forms of marketing


3. Learning outcomes and method of conducting classes
3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	Familiarize students with the latest trends in marketing, especially e-marketing.

	C2
	Acquaint students with various tools used in e-marketing, including those used in research and web analytics

	C3
	Acquisition of skills to prepare, conduct and evaluate an e-marketing campaign

	C4
	Acquisition of skills to organize their own work and the work of the group in a given project


3.2. Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area(s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the 
learning outcomes 
(symbols)
	Form of teaching 
(mark with a „X”)

	
	
	
	ST
	NST
	NST PUW

	
	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	After completing the subject, student in the range of KNOWLEDGE, know and understands

	W1
	e-marketing tools and methods of measuring their effectiveness
	Z2_W02

Z2_W05 
Z2_W06
	
	
	
	
	
	x

	W2
	the principles of conducting research on the Internet; know the various tools to be used in web analytics and the principles of their operation
	
	
	
	
	
	
	x

	W3
	the risks and rules related to data protection on the Internet
	
	
	
	
	
	
	x

	After completing the subject, student in the range of SKILLS, can

	U1
	plan an e-marketing campaign and evaluate its effectiveness based on selected tools
	Z2_U13
Z2_U17
	x
	
	
	
	
	

	U2
	prepare a social media marketing strategy for a selected company
	
	x
	
	
	
	
	

	U3
	evaluate the effectiveness of marketing activities of the selected form on the market
	
	x
	
	
	
	
	

	After completing the subject, student in the field of SOCIAL COMPETENCES, is able to

	K1
	actively participate in the implementation of the project, including organizing their own and the group's work on the project
	Z2_K03
Z2_K06
	x
	
	
	
	
	


3.3. Type of classes and number of hours - full time studies (ST), part time studies (NST) 
	Mode 
of study
	Lecture
	Exercises
	Project
	Workshops
	Lab
	Seminar
	Lectorate
	Using distance learning methods and techniques in the form of the lecture
	Others
	ECTS

	ST
	
	
	15
	
	
	
	
	15
	
	3

	NST
	
	
	
	
	
	
	
	
	
	

	NST PUW
	
	
	
	
	
	
	
	
	
	


3.4. Curriculum content (separately for each type of classes)
TYPE OF CLASSES: LECTURE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Tools of e-marketing
	
	
	
	
	
	X

	2.
	How to create marketing content
	
	
	
	
	
	X

	3.
	Social campaigns on the Internet
	
	
	
	
	
	X

	4.
	Crowdfunding on the Internet
	
	
	
	
	
	X

	5.
	On-line trade
	
	
	
	
	
	X


TYPE OF CLASSES: PROJECT
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Digital marketing model SOSTAC - a model for creating a social media strategy. Discussion of the elements of the model and work on strategy development in the project
	X
	
	
	
	
	

	2.
	Results of the study "Social media around the world”
	X
	
	
	
	
	

	3.
	Introduction to the project -marketing in social networks
	X
	
	
	
	
	

	4.
	Campaigning in social networks
	X
	
	
	
	
	

	5.
	Presentation of projects
	X
	
	
	
	
	


3.5. Methods of evaluation of learning outcomes (describe the methods of teaching and verification of learning outcomes):
Methods of teaching:
Lecture, multimedia presentation, discussion, problem solving, design
Methods of verification of learning outcomes:
- Prepared social media strategy for the selected venture in the SOSTAC model. The evaluation will be made on the basis of: the substantive level of the individual points of the strategy, their logical consistency and the ability to present it.

- Class activities

- Required attendance at exercises - 75%
3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	For a grade of 3 student knows and understands/can/is able to:
	For a grade of 4 student knows and understands/can/is able to:
	For a grade of 5 student knows and understands/can/is able to:

	W
	60-75% of the knowledge indicated in the learning outcomes
	76-90% of the knowledge indicated in the learning outcomes
	91-100% of the knowledge indicated in the learning outcomes

	U
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes

	K
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes


3.7. Literature
Basic
P.R. Smith J. Carol, Marketing Communication. An Integrated Approach, Kogan Page Business Books, London 2004
Supplementary
Guy Kawasaki, The Art of Social Media: Power Tips for Power Users

4. Student’s workload – balance of credits (ects)
	Student’s activity
	Student’s workload

	
	ST
	NST
	NST PUW

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	30
	
	

	Classes provided by the study plan
	30
	
	

	Consultation (min. 10% of  hours provided for any form of classes)
	3
	
	

	STUDENT’S OWN WORK
	45
	
	

	Preparation for class, preparation of project work/presentations/etc
	20
	
	

	Preparation for passing the classes
	25
	
	

	TOTAL STUDENT WORKLOAD
	75
	
	

	Credits (ECTS) for a subject
	3
	
	


	Date of last change 
	04.2023

	Changes introduced
	Michał Furmanek

	Changes approved
	




