
card of course
	Subject name
	Designing an e-business model


1.  Location of the subject in the system of studies
	1.1. Programme
	Management

	1.2. Mode of study
	Full time studies

	1.3. Level of degree
	Master’s degree

	1.4. Profile
	Practical


	1.5. Speciality
	Sp.: E-business and modern forms of marketing

	1.6. Lecturer responsible for the subject 
	Monika Kłos


2. General characteristic of the subject
	2.1. Connection with a subject group
	Directional/practical

	2.2. Total credits (ECTS)
	3

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	II

	2.5. Criterion for selection of listeners
	-


3. Learning outcomes and method of conducting classes
3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	Students are expected to understand recent developments in e-Business and be able to employ

e-Business strategically to enhance business processes

	C2
	Students will learn how to apply skills and knowledge in planning and designing a business-to-business (B2B) or business-to- consumer (B2C) e-Business

	C3
	Students learn how to recognize and describe the concepts of e-Business models, e-revenue models, global e-marketplaces, e-marketing, mobile commerce (m-commerce), and e-security

	C4
	Students learn how to use e-Business applications to handle the general operations and management of an

online business


3.2. Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area(s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the 
learning outcomes 
(symbols)
	Form of teaching 
(mark with a „X”)

	
	
	
	ST
	NST
	NST PUW

	
	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	After completing the subject, student in the range of KNOWLEDGE, know and understand

	W1
	has in-depth knowledge of the best practices in the field of e-business model
	Z2_W02
Z2_W04
	X
	X
	
	
	
	

	W2
	has in-depth knowledge enabling recognition and diagnosis and solving problems related to management functions and processes: planning, organizing, motivating, controlling and coordination in the field of e-business model
	
	
	
	
	
	
	

	After completing the subject, student in the range of SKILLS, can

	U1
	is able to reach the sources of knowledge relevant to management, integrate and use them, as well as absorb facts about management and finance, especially in the field of operational research and especially in the field of e-business model
	Z2_U03
Z2_U06 Z2_U10 

	X
	X
	
	
	
	

	U2
	is able to critically analyse, interpret and evaluate management phenomena and processes, including financial management, on various scales using analytical, simulation and experimental methods, especially in the field of internet marketing management and e-business model
	
	X
	X
	
	
	
	

	U3
	is able to make a holistic assessment of the situation and make decisions of a tactical and strategic nature, including the use of new technologies for business models
	
	X
	X
	
	
	
	

	After completing the subject, student in the field of SOCIAL COMPETENCES, is able to

	K1
	consistent implementation of specific own and organizational goals with the awareness of responsibility for the decisions made in accordance to business modelling
	Z2_K03

Z2_K05


	X
	X
	
	
	
	

	K2
	responsible preparation for their work and presenting an active and creative attitude in formulating their own solutions to the problem, taking into account the multidirectional economic and social consequences, especially in the field of internet marketing management, and e-business model
	
	X
	X
	
	
	
	


3.3. Type of classes and number of hours - full time studies (ST), part time studies (NST) 
	Mode 
of study
	Lecture
	Exercises
	Project
	Workshops
	Lab
	Seminar
	Lectorate
	Using distance learning methods and techniques in the form of lecture
	Others
	ECTS

	ST
	
	
	15
	
	
	
	
	15
	
	3

	NST
	
	
	
	
	
	
	
	
	
	

	NST PUW
	
	
	
	
	
	
	
	
	
	


3.4. Curriculum content (separately for each type of classes). Mark (X) how the content will be implemented (classes at the university or classes on the platform conducted using distance learning methods and techniques)
TYPE OF CLASSES: LECTURE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Business models - essence and design 
	
	x
	
	
	
	

	2.
	Models in e-business (case studies)
	
	x
	
	
	
	

	3.
	Analysis of e-business models
	
	x
	
	
	
	

	4.
	Elements of e-business models
	
	x
	
	
	
	

	5.
	Business model and creating a competitive advantage
	
	x
	
	
	
	

	6.
	The impact of digital economy conditions on the company's strategy
	
	x
	
	
	
	


TYPE OF CLASSES: LABORATORY
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Identification of e-business customer segments
	x
	
	
	
	
	

	2.
	Value proposition in e-business
	x
	
	
	
	
	

	3.
	Communication, distribution and sales channels in e-business
	x
	
	
	
	
	

	4.
	Customer relations in e-business
	x
	
	
	
	
	

	5.
	Streams of income
	x
	
	
	
	
	

	6.
	Key e-business resources
	x
	
	
	
	
	

	7.
	Key activities creating e-business
	x
	
	
	
	
	

	8.
	Key partners in e-business
	x
	
	
	
	
	

	9.
	Fee Structure 
	x
	
	
	
	
	

	10.
	Presentation of projects
	x
	
	
	
	
	


3.5. Methods of evaluation of learning outcomes (describe the methods of teaching and verification of learning outcomes):
Methods of teaching:
Lecture: power point presentation, additional material (e-books or e-articles), speech
Project: Case analysis, solving specific tasks and problems

Methods of verification of learning outcomes:
The condition for passing the course (lecture) is obtaining the minimum number of 100 points:

60% -75% satisfactory grade 

76% -90% good 

91% -100% very good 
Students can get the points by:

1. Participation in  classes – 5 points x 3 meetings, 15 points in total

2. Completed 3 tests for 28-29 points for each test (total 85)
TOTAL 100 POINTS

The condition for passing the course (laboratory) is obtaining the minimum number of 100 points:

60% -75% satisfactory grade 

76% -90% good 

91% -100% very good rating 

Students can get the points by:

1. Participation in  classes – 10 points x 3 meetings, 30 points in total

2. Preparing the final project (component 1: 20 points, components 2: 20 points, 3 component and final project consists from 3 components - 30 points)

       TOTAL 100 POINTS 
For extra tasks (2 tasks) for volunteers, they can get 10 points for each task. Total - 20 extra points.
3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	For a grade of 3 student knows and understands/can/is able to:
	For a grade of 4 student knows and understands/can/is able to:
	For a grade of 5 student knows and understands/can/is able to:

	W
	60-75% of the knowledge indicated in the learning outcomes
	76-90% of the knowledge indicated in the learning outcomes
	91-100% of the knowledge indicated in the learning outcomes

	U
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes

	K
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes
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4. Student’s workload – balance of credits (ects)
	Student’s activity
	Student’s workload

	
	ST
	NST
	NST PUW

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	30
	
	

	Classes provided by the study plan
	30
	
	

	Consultation (min. 10% of  hours provided for any form of classes)
	3
	
	

	STUDENT’S OWN WORK
	20
	
	

	Preparation for class, preparation of project work/presentations/etc
	10
	
	

	Preparation for passing the classes
	5
	
	

	TOTAL STUDENT WORKLOAD
	50
	
	

	Credits (ECTS) for a subject
	2
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