
card of course
	Subject name
	E-business


1.  Location of the subject in the system of studies
	1.1. Programme
	Computer science

	1.2. Mode of study
	Full time studies

	1.3. Level of degree
	Bachelor degree

	1.4. Profile
	Practical


	1.5. Speciality
	-

	1.6. Lecturer responsible for the subject 
	Dr Marcin Garbowski


2. General characteristic of the subject
	2.1. Connection with a subject group
	Directional/practical

	2.2. Total credits (ECTS)
	1

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	VI

	2.5. Criterion for selection of listeners
	-


3. Learning outcomes and method of conducting classes
3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	The aim of the course is to familiarise students with e-business issues and the specifics of online business for the application of this knowledge when creating a business plan for their business or developing an existing business.

	C2
	An additional objective is to present issues related to the competitiveness of e-enterprises and their attributes.


3.2. Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area(s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the 
learning outcomes 
(symbols)
	Form of teaching 
(mark with a „X”)

	
	
	
	ST
	NST
	NST PUW

	
	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	After completing the subject, student in the range of KNOWLEDGE, know and understand

	W1
	The student knows the basic issues related to the operation of an enterprise in e-business and the specificity of the functioning of companies in the Internet environment.
	INF_W15

INF_W16

INF_W17
	
	X
	
	X
	
	X

	W2
	Student has the knowledge of the e-commerce rules. He knows the threats and barriers to the functioning of companies in virtual business.
	
	
	X
	
	X
	
	X

	W3
	The Student is familiar to main sales and advertising tools used in Internet environment. The student also knows the rules referring to Influence marketing, Social Media and SEO.
	
	
	X
	
	X
	
	X

	After completing the subject, student in the range of SKILLS, can

	U1
	The student acquires the ability to understand the mechanisms referring to e-business.
	INF_U02, INF_U12, 
	
	X
	
	X
	
	X

	U2
	The student uses basic terms / concepts in the field of e-commerce.
	
	
	X
	
	X
	
	X

	U3
	Can identify e-commerce models, e-marketing tools and internet applications useful in e-business.
	
	
	X
	
	X
	
	X

	U4
	Knows how to plan e-business presence in reference to particular business characteristics.
	
	
	X
	
	X
	
	X

	After completing the subject, student in the field of SOCIAL COMPETENCES, is able to

	K1
	Identifies and resolves dilemmas related to running e-business.
	INF_K04
	
	X
	
	X
	
	X

	K2
	He/she is a sensitive observer of changes taking place in business as a result of the globalization of markets, products and economic policies.
	
	
	X
	
	X
	
	X

	K3
	Is aware of the need to complete and improve the acquired knowledge and skills.
	
	
	X
	
	X
	
	X


3.3. Type of classes and number of hours - full time studies (ST), part time studies (NST) 
	Mode 
of study
	Lecture
	Exercises
	Project
	Workshops
	Lab
	Seminar
	Lectorate
	Using distance learning methods and techniques in the form of ...................
	Others
	ECTS

	ST
	15
	
	
	
	
	
	
	15
	
	2

	NST
	-
	
	
	
	
	
	
	-
	
	

	NST PUW
	-
	
	
	
	
	
	
	-
	
	


3.4. Curriculum content (separately for each type of classes). Mark (X) how the content will be implemented (classes at the university or classes on the platform conducted using distance learning methods and techniques)
TYPE OF CLASSES: LECTURE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	Introduction to E-business (Models, In-frastructure, E-commerce presence)
	
	X
	
	X
	
	X

	2.
	E-business aspects (SEO, Internet of things, Privacy Issues, On-demand services, Payment Services)
	
	X
	
	X
	
	X

	3.
	Components of E-business sales strategy
	
	X
	
	X
	
	X

	4.
	E-marketing tools, Social Media, Influence Marketing
	
	X
	
	X
	
	X


TYPE OF CLASSES: PROJECT
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	E-business strategy in making
	
	X
	
	X
	
	X

	2.
	Building your company online presence
	
	X
	
	X
	
	X

	3.
	E-Business budget
	
	X
	
	X
	
	X

	4.
	E-business models
	
	X
	
	X
	
	X


3.5. Methods of evaluation of learning outcomes (describe the methods of teaching and verification of learning outcomes):
Methods of teaching:
	Outcome
	Form of classes

	
	Informational lecture with the use of multimedia presentations

	W1
	X

	W2
	X

	W3
	X

	U1
	X

	U2
	X

	U3
	X

	U4
	X

	K1
	X

	K2
	X

	K3
	X


Methods of verification of learning outcomes:
	Outcome
	Form of evaluation

	
	Project according to the specification given on the WSPA e-learning platform concerning the subject of the course.

	W1
	X

	W2
	X

	W3
	X

	U1
	X

	U2
	X

	U3
	X

	U4
	X

	K1
	X

	K2
	X

	K3
	X


3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	For a grade of 3 student knows and understands/can/is able to:
	For a grade of 4 student knows and understands/can/is able to:
	For a grade of 5 student knows and understands/can/is able to:

	W
	60-75% of the knowledge indicated in the learning outcomes
	76-90% of the knowledge indicated in the learning outcomes
	91-100% of the knowledge indicated in the learning outcomes

	U
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes

	K
	60-75% of the skills indicated in the learning outcomes
	76-90% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes


3.7. Literature
Basic
1. E-biznes. Poradnik praktyka, Maciej Dutko
2. Biblia e-biznesu 3.0, Maciej Dutko
4. Student’s workload – balance of credits (ects)
	Student’s activity
	Student’s workload

	
	ST
	NST
	NST PUW

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	15
	15
	15

	Classes provided by the study plan
	15
	15
	15

	Consultation (min. 10% of  hours provided for any form of classes)
	2
	2
	2

	STUDENT’S OWN WORK
	10
	10
	10

	Preparation for class, preparation of project work/presentations/etc
	5
	5
	5

	Preparation for passing the classes
	5
	5
	5

	TOTAL STUDENT WORKLOAD
	25
	25
	25

	Credits (ECTS) for a subject
	1
	1
	1


	Date of last change 
	

	Changes introduced
	

	Changes approved
	Dr inż. Michalina Gryniewicz-Jaworska




