
card of course
	Subject name
	Organizational identity management


1.  Location of the subject in the system of studies
	1.1. Programme
	Management

	1.2. Mode of study
	Full time studies/ Part time studies

	1.3. Level of degree
	Master’s degree

	1.4. Profile
	Practical


	1.5. Speciality
	-

	1.6. Lecturer responsible for the subject 
	Monika Kłos


2. General characteristic of the subject
	2.1. Connection with a subject group
	Directional/practical

	2.2. Total credits (ECTS)
	3

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	III

	2.5. Criterion for selection of listeners
	-


3. Learning outcomes and method of conducting classes
3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	To familiarize students with the issues of organizational identity, from the moment of its formation, through analysis and diagnosis, to design and change

	C2
	Practical application of the learned knowledge in practical tasks related to creation the design of the organizational identity of a specific organization.


3.2. Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area(s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the 
learning outcomes 
(symbols)
	Form of teaching 
(mark with a „X”)

	
	
	
	ST
	NST
	NST PUW

	
	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	After completing the subject, student in the range of KNOWLEDGE, know and understand

	W1
	has in-depth knowledge of the best practices in the field of identity management of the organization
	Z2_W02

Z2_W04
	X
	X
	
	
	
	

	W2
	has in-depth knowledge enabling recognition and diagnosis

and solving problems related to the functions and management processes: planning, organizing, motivating, control

and coordination of the organization's identity management process
	
	X
	X
	
	
	
	

	After completing the subject, student in the range of SKILLS, can

	U1
	is able to critically analyse, interpret and evaluate management phenomena and processes, at various scales, using analytical, simulation and experimental methods, especially in relation to the identity management process of the organization
	Z2_U06

Z2_U08 

Z2_U09
	X
	X
	
	
	
	

	U2
	can assess the impact of the environment on management phenomena and processes, describe psychosocial mechanisms and prepare and make management decisions, especially strategic ones, taking into account new trends in management, especially with regard to the identity management process of the organization
	
	X
	X
	
	
	
	

	U3
	has the ability to strategically manage and to participate constructively in organizational decision-making processes at all management levels, especially with regard to the identity management process of the organization
	
	X
	X
	
	
	
	

	After completing the subject, student in the field of SOCIAL COMPETENCES, is able to

	K1
	initiating and organizing activities for the benefit of the social environment and the public interest, especially in relation to the process of managing the identity of the organization
	Z2_K03
	X
	X
	
	
	
	


3.3. Type of classes and number of hours - full time studies (ST), part time studies (NST) 
	Mode 
of study
	Lecture
	Exercises
	Project
	Workshops
	Lab
	Seminar
	Lectorate
	Using distance learning methods and techniques in the form of lecture
	Others
	ECTS

	ST
	15
	30
	
	
	
	
	
	15
	
	3

	NST
	
	
	
	
	
	
	
	
	
	

	NST PUW
	
	
	
	
	
	
	
	
	
	


3.4. Curriculum content (separately for each type of classes). Mark (X) how the content will be implemented (classes at the university or classes on the platform conducted using distance learning methods and techniques)
TYPE OF CLASSES: LECTURE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	The essence of identity and organizational culture
	
	x
	
	
	
	

	2.
	Designing the vision and mission of the company
	
	x
	
	
	
	

	3.
	Creating a system of organizational communication
	
	x
	
	
	
	

	4.
	Design of the visual identification system
	
	x
	
	
	
	

	5.
	Creating a coherent cultural system in the organization, and thus a code of ethics
	
	x
	
	
	
	

	6
	System management of organizational identity
	
	x
	
	
	
	

	7
	Establishing measures to measure the degree of management of the organizational identity system
	
	x
	
	
	
	


TYPE OF CLASSES: EXERCISE
	Lp.
	Content of classes
	Form of teaching 
(mark with a „X”)

	
	
	ST
	NST
	NST PUW

	
	
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform
	Classes at the University
	Classes 
on a platform

	1.
	From individual to organizational identity
	x
	x
	
	
	
	

	2.
	The Identity of Organizations
	x
	x
	
	
	
	

	3.
	Organizational Identity within the Strategic Management Conversation: Contributions and Assumptions
	x
	x
	
	
	
	

	4.
	A Strategy Conversation on the Topic of Organization Identity
	x
	x
	
	
	
	

	5.
	To Be or Not to Be: Central Questions in Organizational Identification
	x
	x
	
	
	
	

	6
	Identification with Organizations
	x
	x
	
	
	
	

	7
	What Does the Concept of Identity Add to Organization Science?
	x
	x
	
	
	
	

	8
	Hybrid and Multiple Organisational Identities
	x
	x
	
	
	
	

	9
	Rebranding – motivation, successful samples
	x
	x
	
	
	
	

	10
	Value of brands
	x
	x
	
	
	
	


3.5. Methods of evaluation of learning outcomes (describe the methods of teaching and verification of learning outcomes):
Methods of teaching:
Lecture: power point presentation, additional material (e-books or e-articles), speech
Exercises: Discussion, preparation of an organizational identity management project, case study

Methods of verification of learning outcomes:
The condition for passing the course (lecture) is obtaining the minimum number of 200 points:

60% -75% satisfactory grade (from 120-150 points)

76% -90% good (151-180 points)

91% -100% very good rating (more than 180 points)
Students can get the points by:

1. Participation in lectures - 5 points x 5 meetings, 25 points in total
2. Passing the short test after each lecture – 15 points x 5 meetings, 75 points in total

3.  Final test - 100 points

The condition for passing the course (exercise) is obtaining the minimum number of 200 points:

60% -75% satisfactory grade (from 120-150 points)

76% -90% good (151-180 points)

91% -100% very good rating (more than 180 points)

Students can get the points by:

1. Participation in classes - 5 points x 10 meetings, 50 points in total

2. Completed 8 tasks+2 tests - 10 points for each task x 8 classes and 2 test x 2 classes- a total of 100 points

3. Final test and final task - 50 points

TOTAL 200 POINTS

 For extra tasks (5 tasks) for volunteers, they can get 10 points for each task. Total - 50 extra points.
Subject for tasks:

1. Short description of pro and cons of chosen logo (simplicity, fitness, versatility, timelessness, clarity of message, colours (possibilities of use), associations, stereotypes
2. Short description of chosen logo in comparison with the vision and mission of organization

3. Short description of one chosen implementation case of organisational identification (templates, common procedures, outfit or others)

4. Short description of visual identification in crisis on chosen samples

5. Short description of the role in organisational identity management (identification of roles, and deeply description of task of chosen role)

6. Short description of 2 samples (case study) of rebranding – motivation

7. Short description of successful rebranding – motivations for rebranding on the chosen case of McDonalds, Pepsi or another well-known brand

8. Short description of successful branding value – causes (on one chosen sample/case studies)

3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	For a grade of 3 student knows and understands/can/is able to:
	For a grade of 4 student knows and understands/can/is able to:
	For a grade of 5 student knows and understands/can/is able to:

	W
	60-75% of the knowledge indicated in the learning outcomes
	76-91% of the knowledge indicated in the learning outcomes
	91-100% of the knowledge indicated in the learning outcomes

	U
	60-75% of the skills indicated in the learning outcomes
	76-91% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes

	K
	60-75% of the skills indicated in the learning outcomes
	76-91% of the skills indicated in the learning outcomes
	91-100% of the skills indicated in the learning outcomes
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4. Student’s workload – balance of credits (ects)
	Student’s activity
	Student’s workload

	
	ST
	NST
	NST PUW

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	45
	0
	0

	Classes provided by the study plan
	45
	
	

	Consultation (min. 10% of  hours provided for any form of classes)
	5
	
	

	STUDENT’S OWN WORK
	30
	0
	0

	Preparation for class, preparation of project work/presentations/etc
	15
	
	

	Preparation for passing the classes
	15
	
	

	TOTAL STUDENT WORKLOAD
	75
	0
	0

	Credits (ECTS) for a subject
	3
	0
	0


	Date of last change 
	7 November 2022

	Changes introduced
	Monika Kłos

	Changes approved
	Anna Bielak




