
Card of course
	Subject name


	Intercultural Communication in Business


1.  Location of the subject in the system of studies
	1.1. Programme
	Management

	1.2. Mode of study
	Full time studies / Part time studies

	1.3. Level of degree
	Ist degree studies

	1.4. Profile
	Practical


	1.5. Unit running the subject
	Management Department

	1.6. Speciality
	No not apply

	1.7. Lecturer responsible for the subject
	Mgr Szymon Włodarczyk


2. general characteristics of course
	2.1. Connection with a subject group
	Practical

	2.2. Total credits (ECTS)
	3

	2.3. Language of instruction
	English

	2.4. Semesters in which the subject is carried out
	V

	2.5. Criterion for selection of listeners
	n/d


3. Learning outcomes and method of conducting classes
3.1.  Aim of the subject
	Lp.
	Aim of the subject

	
	

	C1
	Preparing students to conduct effective communication in an intercultural business environment.



	C2
	Acquiring knowledge about the business aspects of cultural differences.



	C3
	Creating the basis for intercultural education from the perspective of the principles of cultural intelligence.


	C4
	Familiarizing students with the research in the field of cultural conditions for running a business in foreign markets.


3.2. . Learning outcomes, divided into KNOWLEDGE, SKILLS AND COMPETENCIES, with reference to learning outcomes for an area (s) and a field of study
	Lp.
	Description of learning outcomes
	Reference to the learning outcomes

	After completing the subject, student in the range of KNOWLEDGE, can

	W1
	The student recognizes and understands the differences resulting from the origin of various cultures and their business aspects.
	Z1_W01, Z1_W03

	W2
	The student is able to identify and analyze various cultural circles in terms of behavior in the business environment.
	Z1_W01, Z1_W03

	W3
	The student is able to draw conclusions about their own behavior on the basis of the known classifications and characteristics of cultures.
	Z1_W01, Z1_W11

	W4
	The student learns various ways of solving problems related to the functioning of the enterprise in a specific cultural environment.
	Z1_W04, Z1_W07,

	After completing the subject, student in the range of SKILLS, can

	U1
	The student uses theoretical knowledge in practice in relation to the functioning of companies in an international cultural environment.
	Z1_U01,

	U2
	The student can analyze and compare different organizational cultures and understands the meaning and complexity of cultural determinants.
	Z1_U02

	U3
	The student can adjust the sent communication signals in relation to the culture represented by the recipient
	Z1_U01, Z1_U04

	U4
	The student can propose his own solutions to problems related to the functioning of the enterprise in a specific cultural environment.
	Z1_U07, Z1_U08

	After completing the subject, student in the field of SOCIAL COMPETENCES, can
	
	
	InzA_W02, InzA_W01

	K1
	The student notices and appreciates the importance of cultural diversity and feels familiar with business carried out in a global socio-cultural environment.
	Z1_K01

	K2
	The student can skillfully identify and solve problems appearing in the current cultural environment.
	Z1_K03

	K3
	The student can maintain a relative objectivity in relation to his own culture and foreign cultures while maintaining professional and tolerant conduct in running a business.
	Z1_K01


3.1. 3.3. Type of classes and number of hours – Full time studies (ST),  Part time studies  (NST)
	Mode of study
	Lecture
	Discussions
	project
	workshops
	Lab
	Seminar
	lectureship
	Additional Online

 ……….
(form)
	Others
	ECTS

	ST
	8
	
	
	15
	
	
	
	
	
	3

	NST
	8
	
	
	15
	
	
	
	
	
	3


3.4. Curriculum content (separately for each type of classes: (Lecture, Discussions, project
workshops, Lab, Seminar, lectureship)
TYPE OF LECTURES: Lecture
	Lp.
	Content of lectures
	Form of teaching

	
	
	full time studies
	Part time studies

	
	
	CLASSES
	PLATFORM
	CLASSES
	PLATFORM

	1.
	Introduction to intercultural communication in business.
	x
	
	x
	

	2.
	Cultural intelligence in business.
	x
	
	x
	

	3.
	The role of stereotypes and cognitive dissonance in intercultural communication.
	x
	
	x
	

	4.
	Communication traps in relations with representatives of other cultures.
	x
	
	x
	

	5.
	Models of analyzing cultural diversity in business by Richard Gesteland.
	x
	
	x
	


TYPE OF LECTURES: Workshops
	Lp.
	Content of lectures
	Form of teaching

	
	
	full time studies
	Part time studies

	
	
	CLASSES
	PLATFORM
	CLASSES
	PLATFORM

	1.
	The role of emotions in the perception of other cultures.

	
	x
	
	x

	2.
	Practical aspects of communicating in an international environment.

	
	x
	
	x

	3.
	Cultural economy and mass communication in business.


	
	x
	
	x

	4.
	Religion in intercultural communication.

	
	x
	
	x

	5.
	Managing your own image in an intercultural environment.

	
	x
	
	x

	6.
	Women in business.
	
	x
	
	x


3.5 Methods of evaluation of learning outcomes (in relation to particular effects)
	Learing outrome
	Form of evaluation

	
	Oral exam
	Written exam
	Project
	Test
	Homework
	Paper

Report
	Discussion
	Others


	W1
	
	
	x
	
	
	
	x
	

	W2
	
	
	x
	
	
	
	x
	

	W3
	
	
	x
	
	
	
	x
	

	W4
	
	
	x
	
	
	
	x
	

	U1
	
	
	x
	
	
	
	x
	

	U2
	
	
	x
	
	
	
	x
	

	U3
	
	
	x
	
	
	
	x
	

	K1
	
	
	x
	
	
	
	x
	

	K2
	
	
	x
	
	
	
	x
	

	K3
	
	
	x
	
	
	
	x
	


3.6. Criteria for assessing the achieved learning outcomes
	Learning outcome
	Student receiving a grade 3 is able to:
	Student receiving a grade 4 is able to:
	Student receiving a grade 5 is able to:

	W
	The student is sincerely interested in other cultures and strives to interact with their representatives.

The student knows that legal and economic norms may be related to the specificity of specific cultural circles

The student is aware of linguistic, religious and social differences in other countries.

The student does not know the Richard Gesteland models of analyzing cultural diversity in business.
	The student knows the cultural norms in force in individual cultural circles.

The student knows the legal and economic systems of particular cultural circles.

The student knows the linguistic, religious and social differences occurring in particular cultural circles.

The student knows the models of analyzing cultural diversity in business developed by Richard Gesteland.
	The student understands the cultural aspects of assessing specific behaviors by people from different cultural backgrounds. He understands their beliefs and knows their origins.

The student is able to adjust his communication signals to the norms prevailing in a specific culture.

The student knows how to use language, religious and social differences in everyday business communication

The student knows the models of analyzing cultural diversity in business developed by Richard Gesteland and knows which groups to classify selected countries into.

	U
	The student is aware of the possibility of making mistakes in communication related to cultural diversity.

The student is able to assess the effectiveness of the legibility of messages in the conditions of cultural diversity

The student is not able to analyze the country due to the applicable cultural norms.
	The student identifies communication errors related to cultural diversity.

The student is able to communicate in the conditions of cultural diversity.

The student is able to analyze the country in terms of the applicable cultural norms.
	The student is able to eliminate communication errors and is able to communicate his opinions in an assertive manner and adequate to his professional role.

The student is able to build clear and legible messages in everyday situations, but above all also in conflict and stressful situations.

The student is able to carry out a complex and thorough analysis of the country in terms of the applicable cultural norms and prepare a communication strategy on its basis.

	K
	The student declares an open attitude towards diversity, is tolerant and respects cultural diversity.

The student is open to negotiations with foreign entities.
	The student declares an open attitude towards diversity, is tolerant and respects cultural diversity.

The student is able to negotiate in international conditions.
	The student adjusts the negotiation tools to specific cultural aspects.

The student understands the specificity of selected business cultures and adjusts communication on many levels.
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4. Student’s workload – balance of credits (ECTS)
	Activity
	Student workload

	
	Full time studies
	Part time studies

	CONTACT HOURS (activities that require direct participation of an academic teacher)
	23
	23

	Participation in lectures
	23
	23

	Consultation (min. 10% of  hours provided for any form of classes)
	3
	3

	STUDENT'S OWN WORK
	54
	54

	Independent study on the subject of lectures and completion of homework
	5
	5

	Self-preparation for other classes than lecture (project etc.)
	20
	20

	Preparation for evaluation
	15
	15

	Preparation for evaluation and passing an exam
	14
	14

	TOTAL STUDENT WORKLOAD
	75
	75

	Credits (ECTS) for a subject
	3
	3


	Date of last change
	18.10.2021

	Zmiany wprowadził
	Szymon Włodarczyk

	Zmiany zatwierdził
	




